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08:00- General Session

10:30-11:20 A President’s Perspective: Using Analytics to Drive Performance Management

11:40-12:30  The Science of Predictive Analytics in Education

13:30-14:30 Poster Session: Predicting Student Educational Technology Acceptance in Higher Ed.
Contexts

14:30-15:20 Opening Up Learning Analytics: Addressing a Strategic Imperative

15:40-16:30  Predicting Success: An Analytic Tool for Retaining Next—Generation Learners

10/29

08:00-08:50  The 2015 Campus Computing Survey

09:10-10:00  (Title R&¥)

10:30-11:30 General Session: The Second Machine Age: Work Progress, and Prosperity in a Time of

Brilliant Technologies

13:30-14:20  The Predictive Learning Analytics Revolution

14:40-15:30  Predictive Learning Analytics: Fueling Actionable Intelligence!

16:30-17:20  Clud Service Procurement and Contracting: Lessons from Internet2 NET+

10/30
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08:00-08:50  Data to Drive Decisions: The 2015 ECAR Faculty and Student Technology Surveys
09:10-10:00  Mobile Frontiers in Higher Education Teaching and Learning
10:15-11:15

If You build it: The Power of Design to Change the World
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1. General Session
2. Today’s Students Need More Than an LMS:
A New Approach to Learning
3. Technology Partnerships: Building the Perfect Client—Vendor Relationship
4.  What I[s Next In Active Learning?
Meeting the Learning Needs of Today’s Students with Technology: Dell Think Tank
5. Mobile Frontiers in Higher Education Teaching and Learning
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